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Tourism Visitation 
Continues to Rise 

• Since 2011: 
• Visits + 18.4% 
• Visitor Spending + 16.6% 
• Tourism Employment + 7.9% 

 
 
 

 



Tourism Visitation 
Continues to Rise 

•35.4M domestic trips were 
taken in New Mexico in 2017 

• 1,000,000 more trips taken 
than in 2016 

• 3% YOY growth 
•Average overnight trip length 
of 3.2 nights 

• 7% increase from 2016 
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Visitation & Activities 

35.4 Million visits in 2017 
 
• 15.7 Million overnight 
• 7.7% of all overnight visits were for 

the main purpose of outdoor 
activities (US Average = 6%) 

• 8% of overnight trips were for the 
special interest of Eco-Tourism 

• 9% of day trips were for the main 
purpose of outdoor activities 
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Economic Impact 

$6.4B in visitor spending in 2016 
 

• Recreation accounted for 13% of all 
spending, totaling $820 Million.  

• From 2011 to 2016, recreation spending 
has grown by over 10% in New Mexico. 

• 52.3% of all recreation jobs are supported 
by visitor spending. 

• Recreation visitor spending directly 
supports over 13,000 New Mexican jobs, 
for a personal income total of $300M. 
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 Outdoors
New Mexico 7.7%
US Average 6.0%
Arizona 8.3%
Colorado 11.5%
Utah 14.5%
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Main Purpose of Trip, Outdoors (2017) 
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Source: Longwoods International; Tourism Economics

$2,051m of 
spending on 
lodging

$6,631m in 
total visitor 
spending

$1,513m of 
spending on food 
and beverage

$905m of spending on 
local transportation

$846m of spending 
on recreation

Visitor spending in New Mexico, 2017
Dollars, millions and percent of total

$1,153m of spending 
on retail

$163m of spending on 
air transportation





11 

Marketing & Promotion 

• New Mexico True Thirty 
• Launched in August 2018, features several outdoor recreation sites 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



Outdoor recreation heavily featured in print, digital, and video ads 
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Tourism Development 

• Dark Skies Trail 
• Launched FY18, highlights multiple Gold- and Silver-Tier Dark Sky Parks, as certified by 

the International Dark Sky Association 
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Tourism Development 

• Rural Pathways Project & the Continental Divide Trail 
• The Continental Divide Coalition applied to RPP “to develop a comprehensive outdoor recreation based 

tourism strategy for Cuba. Cuba is one of the four identified 'gateway communities' for the Continental 
Divide National Scenic Trail, "which travels over 3100 miles from Mexico to Canada and passes directly 
through Cuba acting as an access point to trails, campgrounds, archeological sites, and other places of 
interest on nearby public lands, including the Santa Fe National Forest and San Pedro Parks 
Wilderness.”  
 

NMTD will work with the CDT Coalition to develop Cuba into a model outdoor recreation destination that 
includes a region wide public transportation plan, real time communication strategies, and educational 
opportunities for both visitors and locals, including business toolkits for guides and tour operators, and 
environmental sustainability information for thru hikers and other visitors. Through the RPP process, the 
Steering Committee will also design trail maps, recreation guides, and determine needed signage for the 
area.  

 
• Tourism Development Grants 

• Ruidoso River Restoration 
• Nambe Pueblo—Development of structures for camping a picknicking 

 
• Branding and Partnerships 

• Rio Grande Trail 
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