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Tourism Department 
 
The leisure and hospitality industry led employment growth in the state for the 
third quarter, reaching 5.3 percent job growth, or 4,800 jobs gained, compared to 
the overall state average of 0.4 percent.  This marks the third quarter in a row in 
which the industry has led overall job growth for the state on a percentage basis, 
and it consistently ranks in the top two industries for year-over-year job gains. 
 
Marketing and Promotion Program 
 
Lodging revenues are up substantially year-over-year according to Rocky 
Mountain Lodging receipts, increasing throughout FY16 and far exceeding the 
FY15 results.  This metric has a relatively strong historical correlation and similar 
magnitude to gross receipts tax revenues for accommodations but has a shorter 
reporting lag time.  These increases in lodging revenues are particularly remarkable 
given the employment losses in the oil and gas industry, which heavily used hotels 
in the regions. 
 
Marketing and Promotion FY15 

Actual 
FY16 
Target Q1 Q2 Q3 Rating 

Budget: $11,027.7 FTE: 34.5 

1 Increase in Rocky Mountain 
Lodging total receipts 5.6% 2.5% 7.7% 11.1% 15.3%  

2 
New jobs created in the leisure 
and hospitality industry year-over-
year 

2,900 2,750 2,500 4,800 4,800  

3 YouTube views of department 
videos, in thousands 820 25 167 133 137  

Program Rating    
 
 
New Mexico Magazine Program 
 
Advertising revenue per issue picked up slightly in the third quarter after a 
significant decline.  However, revenue is still far below prior results.  The program 
hired new magazine sales representatives at the start of FY16, so it is possible the 
low revenue numbers are due to the staff’s learning curve.  The department notes 
the trend appears to continue up in the beginning of the fourth quarter, and the 
agency is leveraging the entire marketing team to drive promotion of the magazine 
as a smart advertising option for destinations and travel clients. 
 
New Mexico Magazine FY15 

Actual 
FY16 
Target Q1 Q2 Q3 Rating 

Budget: $3,363.2 FTE: 14 
 
4 
 

Advertising revenue per issue, in 
thousands $59 $72 $58 $45 $47  

5 Visits to nmmagazine.com and 
newmexico.org, in thousands 1,189 565 227 212 232  

Program Rating    
 

KEY ISSUES 
The third quarter saw a dramatic 
increase in views resulting from two 
versions of the digital visitor guide 
being available online.  Visitor guide 
views for the quarter totaled 28,793 
compared with results as much as 36 
percent lower in prior quarters. 

IMPROVEMENT PLANS 
Submitted by agency?              Yes 

Timeline assigned?              No 

Responsibility assigned?              Yes 
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