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KEY ISSUES 
 
The New Mexico Tourism department met 
and exceeded all measures for FY16. 
However, data received by the agency from 
the New Mexico Tax and Revenue 
department was late and is still being 
verified. The agency should improve 
communication with NMTRD to ensure that 
data is received and reviewed prior to 
performance reports being submitted.  
 
 
AGENCY IMPROVEMENT PLANS 
Submitted by agency?                        No 
Timeline assigned by agency?           No 
Responsibility assigned by agency?  No 
 
 

 
 
 
 

The leisure and hospitality industry led employment growth in the state for 
year-over-year growth, reaching 5.6 percent, or 5,300 jobs, its largest gain 
since 1990. This marks the fourth quarter in a row in which the industry has 
led overall job growth for the state on a percentage basis.  
 
Marketing and Promotion Program. The Tourism Department is still in 
review of information received from the New Mexico Tax and Revenue 
Department on gross receipts collected for accommodations. However, 
supporting indicators in lodging and accommodations continue to show 
growth. Total receipts for the fourth quarter show lodging revenues are up 
substantially year-over-year according to Rocky Mountain Lodging 
receipts, and increased throughout FY16. The number of seasonally 
adjusted leisure and hospitality jobs increased almost 28 percent in the 
fourth quarter of 2016 (2,900) versus a year ago (2,267). Overall job 
growth in this industry has been steady in FY16, increasing 35.5 percent 
compared to FY15.  
 

Measure FY14 
Actual 

FY15 
Actual 

FY16 
Target 

FY16 
Actual Rating 

Increase in Rocky Mountain 
Lodging total receipts 
 

6.4% 5.6% 2.5% TBD TBD 

New jobs created in the leisure 
and hospitality industry year-
over-year   
 

1,500 2,900 2,750 11,966  

YouTube views of department 
videos, in thousands  
 

New 820 25 593  

      

 Program Rating  
 
New Mexico Magazine Program. Advertising revenue per issue surpassed 
its target for the year at $213 thousand dollars. The program hired new 
magazine sales representatives at the start of FY16 and the agency is 
leveraging the marketing team to drive promotion of the magazine as a 
smart advertising option for destinations and travel clients. The number of 
digital visitor guide views met and exceeded its target, with 942 thousand 
views. However, it remained lower than FY15 levels.  
 

Measure FY14 
Actual 

FY15 
Actual 

FY16 
Target 

FY16 
Actual Rating 

      
Advertising revenue per issue, in 
thousands 
 

$57 $65 $72 $213  

Visits to nmmagazine.com and 
newmexico.org, in thousands 
 

1,040 1,189 565 942  

Program Rating  
  


