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NOTE: Asprovided in LFC poalicy, thisreport isintended for use by the standing finance committees of the
legidature. TheLegidative Finance Committee does not assume responsibility for the accuracy of theinformation in
thisreport when used in any other situation.

Only themost recent FIR version, excluding attachments, isavailable on the Intranet. Previoudly issued FIRs and
attachments may be obtained from the LFC officein Suite 101 of the State Capitol Building North.

FISCALIMPACTREPORT

|SPONSOR: ||Vae|a ”DATE TYPED: ||0]_/3]_/00 ||HB ||251 |
|SHORT TITLE: ||Tourism Department Appropriation |SB |
| ANALYST:|W00d|ee |

APPROPRIATION

Appropriation Contained Egtimated Additional |mpact Recurring Fund

FY00 FYo1 FYO0O0 FYO1
or Non-Rec Affected

| $4,900.0) Recuring  |[Genera Fund

(Parenthesis () Indicate Expenditure Decreases)

Duplicates SB29

SOURCES OF INFORMATION

LFC Files
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Agency anadlyss not provided

SUMMARY

Synopsis of Bill

The bill gppropriates an additiona $4,900.0 to the Tourism Department for travel and marketing services.

Sonificant Issues

The bill appropriates funds for the following purposes.

+$2,500.0 for generd advertising;

+$1,065.0 for cooperative advertising;

*$ 650.0 for inquiry fulfillment;

$ 450.0 for regiond programs;

*$ 100.0 for research and accountability;

+$ 50.0 for trade show programs;

*$ 45.0 for printing a museums and monuments fulfillment brochure;
*$ 25.0 for printing state park brochures; and

*$ 15.0 for updating and printing the access New Mexico guide.

In 1998, the Legidature increased the Travel and Marketing Division's advertising budget by $2,900.0.
Currently, the general advertising program expends $3,300.0 and the cooperative advertisng expends
$1,300.0, totding $4,600.0. This bill will bring the total tourism advertising budget to $8,165.0.

New Mexico has been outspent in tourism marketing by surrounding states. For FY 00, the Arizona budget
designates $7,021.9 for tourism marketing. This bill increases the New Mexico tourism promotion budget to
comparable levels to surrounding states.
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FISCAL IMPLICATIONS

The bill gppropriates $4,900.0 from the generad fund to the Tourism Department. Any unexpended or
unencumbered baance remaining a the end of fiscal year 2001 shal revert to the genera fund.

CONFLICT/DUPLICATION/COMPANIONSHIP/RELATIONSHIP

This bill duplicates SB29.

MW/gm
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