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COMMUNITY SCHOOLS 
SOLUTION 

Strategy—brings together many partners to coordinate and integrate 
an array of supports & opportunities for children, youth, and adults.  
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Presentation Notes
Its integrated focus on academics, health and social services, youth and community development and community engagement leads to improved student learning, stronger families and healthier communities

Community schools offer a personalized curriculum that emphasizes real-world learning and community problem-solving. 

Schools become centers of the community and are open to everyone – all day, every day, evenings and weekends.




A Strategy not a Program 

SOLUTION 
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Our Impact and Outcomes 
for Children 

Increased 
Graduation 

Rates 

Cost-Effective 
Strategy 

A 2014 report by ChildTrends, a nonprofit, nonpartisan 
research center, synthesized rigorous evaluations of 
community school initiatives, and concluded that there 
is growing evidence that community schools reduce 
grade retention and dropout rates, while increasing 
attendance, math achievement, and grade point 
average.  
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Breaking through barriers 
 

Manzano Mesa Preschool Parent Co-op members, from left, María Valqui, 
Graciela González, Paulina Díaz and Patricia Rico prepare to have their 
photos taken in their caps and gowns but must wait while Díaz comforts her 
daughter, Ximena Díaz, 2. (Dean Hanson/Albuquerque Journal) 

IMPACT 

Community 
Schools 
build 
stronger 
families 



IMPACT 

Community 
Schools 
develop 
healthier 
communities 



IMPACT 
Community Schools help students learn 

CEPR-UNM 2012-2014 report of 10 
Community Schools: 
 ELL unexcused absences 

decreased over 18% 
 2 or more discipline incidents 

decreased over 15% 
 20% increase in math & reading 

for economically 
disadvantaged students 

Apex for Education 2009 evaluation: 
 Pajarito Elementary School 

increased math scores by 23% 
and reading scores by 13% in 2 
years. 
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Emerson ES decreased 
student mobility rate by 15% 
in 1st yr. 



IMPACT 
Community Schools are smart schools 

The 3 major “value-adds” of a 
community school: 
 

garner additional resources to 
reduce the demand on school staff 
for addressing all the challenges 
that students bring to school 
 
provide learning opportunities that 
develop cognitive, social, 
emotional, physical and civic 
competencies 
 
build social capital-the networks 
and relationships that support 
learning and create opportunities 
for young people while 
strengthening their communities 



ABC’S OF THE 
Community School Partnership 

 Public/Private Partnership created in 2007 
 Share our networks and resources equitably, 

efficiently, and effectively; 
 Support schools with professional development, 

technical assistance, and assessment & result 
focused tools; 

 Sustain the cornerstone of a Community School 
(The Coordinator); and 

 Spread the great success stories of our students, 
families, schools, communities, and best 
practices to other schools. 
 
 

Role 
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This is where you outline who the partners are, who your Board is comprised of and of course…who you are.

connect struggling students and families with the resources they need to succeed in school and life




VISION: Every Student Graduates Ready 
for College, Career, and Life 

Leadership 

Councilors 
Diane Gibson 
Rey Garduno 

Mayor’s Office 
Gilbert Montaño,  

Chief of Staff 

Commissioners 
Maggie Hart-Stebbins  

Wayne Johnson 
County Manager Office 

Vincent C. Murphy, 
Deputy County Manager 

Randy Woodcock, VP and 
Chief Strategic Officer 

Sam Garcia, President and CEO of 
Competitive Benefits Administrators 

Board of Education 
Dr. Analee Maestas 

Dr. Don Duran 
Superintendent 
Raquel Reedy 
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connect struggling students and families with the resources they need to succeed in school and life


http://www.aps.edu/
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The Movement 



Momentum 
2013 Community Schools Act 
 Coordination 
 Family Engagement & Supports 
 School-based or linked health 
 Extended Learning 
 Evaluation 

 
2015 ESEA – Every Student Succeeds Act 
 Broader indicators beyond academics  
 Supportive programs including Full Service Community Schools 
 A new set of tools and resources to strengthen results-focused 

school-community partnerships for young people’s success 
 

2016 Coalition for Community Schools National 
Forum 
 April 6-8 in Albuquerque, NM 
 April 7th New Mexico State Network breakfast 
 
 The need to expand into other schools  and more school 

districts is huge….and the time is NOW 



Partnership 

Game Changer 

$Appropriate $5M to PED for FY17 and FY18 for 
the Community Schools Act. to broaden 
IMPACT across approx. 60-70 schools in New 
Mexico. 

 
Create Task Force of other funding agencies 
to develop RFP for schools & districts 
encouraging them to partner 

 
Assistance from already thriving ABC 
Community School Partnership to help other 
local governments/school districts develop a 
“Community Wide Leadership” model. 
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