THEEXECUTIVE'S DESK

We can't overlook our Latino economic engine

BY SOLTRUJILLO
TRUJILLO INVESTMENT GROUP

all the way back to the

520s, I'm a proud Latino
American. Today, 'm one of over
62 million Latino citizens in our
country, a cohort that is growing
to 100 million by 2050. We are the
youngest cohort in our country,
the second largest cohort, in fact
there are more U.S. Latinos than
African-Americans and Asian-
Americans combined.

‘We're the largest and fastest
growth cohort adding more new
citizens to our economy every
year than any other. We're
also the youngest cohort, with
1 million U.S. Latinos turning
voting age this year, and every
year for the next two decades.
Thereal testament to our youth
is the fact that the most common
age among Latinos is 11, while
among Anglo-Americans it’s: 58.

‘We continue to be the most
productive, with the highest
workforce participation rate ,
which has been true for the past
twenty years. We supply nearly
80% of all the net new workers
in our labor force, start more
new businesses —in fact, we've
started nearly 80% of all the net
new businesses over the past
decade.

U.S. Latinos account for over
half of all the new homeowners
in the country, and 68% of the
netnew car purchases. We're
75% more likely than non-Latino
whites to travel internationally
— and we take more domestic
business trips.

All of this is what happens
when one in five of us is

So, it’s no surprise that if we
were a country, the $2.8 trillion
in GDP we produce each year
would rank us fifth in the
world — ahead of France, Great

£ £ WERE THELARGEST ANDFASTEST GROWTH COHORT
ADDING MORE NEW CITIZENS TO OURECONOMY EVERY
YEAR THANANY OTHER. WERE ALSO THE YOUNGEST
COHORT, WITH1MILLION US.LATINOS TURNING VOTING AGE

THIS YEAR AND EVERY YEAR FOR THENEXT TWODECADES.J §

Solomon “Sol” Trujillo is a business executive who has been CEO of three
large market cap companiesin all three corridors of the world.

Britain, and India. Over the past
five years, we have had the third
fastest growing economy among
all major economies in the world.
The bottom line is this: Qur
country’s top line growth in
consumer across

trepreneurs.
The economic impact of U.S.

nationwide. In fact, five of the
top ten imported beer brands are
Mexican.

= U.S. Latinos over-index

revenues in 2022, up 28.8% year-
on-year. That’s nearly four times
the growth of the overall US
recorded music market.

= We buy neaxly 30% of all

movie tickets, and we watch more
hours of streaming entertainment
on our mobile screens than any
other Americans.

And the list goes on.

While the Anglo-American
cohort is actually shrinking in
size,theUTieLaﬂnocohm'tis

Latinas have become a major
economic force and another
reason no marketer can afford to
overlook the U.S. Latino cohort.
There are over 2 million Latina-

2007. And, as consumers, Latinas

are the decision-makers for 86%

of all household expenditures.
‘What is remarkable, is that in

less than 1% of capital invested
bythemp%Ventm'eCapiml
Private Equity firms in
mmWasthmLaﬁmaml
Latina-owned companies. I have
always believed that the sound
investment strategy is to invest
where the growth is. The U.S.
Latino cohort is clearly where the
growth is in our country.

All business and political
leaders need to change the
shocking under-investment and,
as true capitalists, drive capital
to grow our economy. I
everyone who believes in our
economic success as a country to
talneadvanta@ofﬂﬂsingsnnent

to

growth of the U.S. Latino cohort.
Here in New Mexico, U.S.
Latinos account for over fifty
percent of the total population,
and just under fifty percent of
the Albuquerque population.

Mexico as the most Latino-
dependent economy in the U.S. It
foumnd the Land of Enchantment
leads the nation in the percentage
of Hispanic-owned businesses at

hais approximately 1,200 business
owrners, entrepreneurs, and
professionals committed to

creation. The AHCC is the largest
Hi:spanic chamber in the country,
and the largest chamber of
commmerce in New Mexico.

This is a microcosm of the
New Mainstream Economy
inour , aterm coined
atIUATTITUDE, the largest
butsiness event in America
focused on the U.S. Latino cohort
that is empowering our country’s
economic growth.

L and
therefore economically and
culturally, this is a very different
country from what it was twenty-
five years ago.

Today, U.S. Latinos are the
keyy to the economic future of
eveery American because we
are enabling our aging society
to:sustain growth in our 21st
cemtury New Mainstream

T believe our country’s success
depends on you and the rest
ofcourUS Latino cohort to

students, advocate for policies
that equalize our access to capital
and vote for candidates who fully
uniderstand that growing our New
Mainstream Economy is essential
to tthe economic well-being of
every American.

Sollomon "Sol” Trujilio s an international
business executivewho hasbeenCEQ
oftihree largemarket cap companiesinat
threae cormidorsof the wor'd. Hels currently
CEiOof the Trujifo Investment Group,
Co-Founder of LATTITUDE, CEOof
LATTTITUDE Ventures, and Co-Founder of
the:Latino Donor Collaborative.
Linteanamed him one of the 100 Most
Infhuential Latinos around the world,
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To rank America’s Top States for Business in 2022, CNBC scored all 50 states on 88 metrics in 10 broad categories of competitiveness.
Each category is weighted based on how frequently states use them as a selling point in economic development marketing materials.
That way, our study ranks the states based on the attributes they use to sell themselves. We developed our criteria and metrics in
consultation with a diverse array of business and policy experts, and the states. Our study is not an opinion survey. We use data from a
variety of sources to measure the states’ performance. Under our methodology, states can earn a maximum of 2,500 points. The states

with the most are America’s Top States for Business.

AMERICA’S TOP STATES FOR BUSINESS 2022

COST OF LIFE, TECHNOLOGY ACCESS (
INFRA- BUSINESS
OVERALL a WORKFORCE DOING ECONOMY HEALTH & & EDUCATION TO {
.~ STATE * 5 STRUCTURE A FRIENDLINESS .,

RANK v v & BUSINESS v INCLUSION INNOVATION a v CAPITAL I
1 North Carolina 12 17 26 1 28 5 22 14 2
2 Washington 4 29 33 3 6 2 31 17 20
3 Virginia 1 9 25 20 13 17 6 2 6
4 Colorado 1 16 36 1 12 9 16 1 22
5 Texas 2 14 12 8 49 4 34 21 3 ]
6 Tennessee 15 8 8 2 42 28 23 1 22 !
7 Nebraska 32 22 16 13 7 24 12 24 32 ¢

CNEBC

https://www.cnbc.com/2022/07/13/americas-top-states-for-business-2022-the-full-rankings.html 1/6
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