Overview of Indian Tourism Program Activities

The New Mexico Indian Tourism program has met with tribes on a one on one basis to
discuss how to better collaborate and promote their destination and enterprises. As
Tribal administration changes we continue to reach out and meet with and discuss
issues, ideas and collaborate. We have successfully reached out to all of New Mexico’s
Indian tourism organizations and other State Departments on how we can promote and
market New Mexico’s Tribes in a culturally sensitive cost effective way.

With our new brand “New Mexico true” we have Native American elements in targeted

ad placements HE" m

Deployed new pages for the Native American communities on our website. The pages
have interactive maps to show the location of community. www.newmexico.org/native-

american

Conducted meetings with Native American tourism venues to host travel writers and
journalists.

Have meetings with the NM Indian Tourism Alliance and attend various industry related
meetings to inform and discuss what’s happening with Indian Tourism program
Successfully invited travel writers and journalists from the USA, UK, Germany and
Switzerland to visit and write about our various tribes with the intentions to educate
the European and US, market on culturally sensitive promotions and tourist attractions
that are available with our tribes

Advocated for Indian Tourism to be one of the focal points in the NMTD new ad
campaign by including dancers and points of interest in TV, digital, and print media.
Participated in the planning committee for the Tourism Summit Workshop, in Hopi
Arizona which resulted in the Summit coming to New Mexico in 2014. This is specifically
designed to assist Native Americans to have a better understanding on running their
own businesses and managing tourism in their area.

Hosted Tour Operators from United States who participated in
familiarization/educational tours that develop packages exclusively for our 22 tribes and
build tourism product.

Met with Tourism related industry partners on how to develop, promote, organize and
assist with Indian Tourism attractions.

Collaborating with IAD, encouraged and orchestrated a workshop to assist with
application process to receive up to $40,000 on coop advertising grant. Nineteen tribal
entities attended.

Met with Tribal Governments at the Annual Tribal Summit in Mescalero, NM and
gathered their input to their on Tourism and shared with Cabinet Secretary.



e Attended International Pow Wow (IPW). Largest gathering of tourism industry in the
United States. Attendees are, travel writers, wholesalers, tour operators and travel
agents from overseas, Mexico and Canada. Discussed Native American destinations in
New Mexico and offered story ideas. Twenty New Mexico delegates participated.

e Continue to have annual informational and demonstration booth at the Indian Village
during New Mexico’s State Fair. 2013 was our 3rd year.

e Participated and promoted our 22 Native Tribes, Pueblos and Navajo Nation at the 2013
Gathering of the Nations Pow Wow.

e Recently nominated the POEH Center & Museum in Pojoaque Pueblo at the AIANTA
(American Indian Alaska Native Tourism Association) conference as the Best Cultural
Heritage experience. | am proud to announce they won.
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