
	  
	  

Tourism is Driving Job Growth in New Mexico 
 
Employment supported by visitor spending increased to nearly 89,000, or 8.2% of all New Mexico 
jobs, in 2014  
• 1-in-12 jobs are supported by visitor spending 
• Up from 85,766 in 2011 
• 4.2% increase in direct employment supported by visitor spending since 2011 
• $2.3B in associated income, an increase of 9.1% since 2011 

	  

	  
	  

	  
	  

	  



	  
	  
	  

	  
 
 

Tourism Jobs Aren’t the Only Things on the Rise 
 

Direct visitor spending increased to $6.1B in 2014 (up from $5.5B in 2011) 
Tourism in New Mexico generated $609M in state and local taxes in 2014, offsetting the average 
household tax burden by $810. 
• 5th consecutive year that visitor spending has increased 
• Leisure trips are leading the growth in New Mexico’s visitor economy 

o 86% of New Mexico trips are in leisure category 
• 89% of visitor spending is from the domestic market (outside of NM) 

 

	  
	  



New Mexico True and Visitation Change Perceptions of New Mexico 
 

 

 
 
Therefore, investments made in New Mexico True advertising are also 
investments made to attract students, businesses, retirees, sell homes and 
grow the population of New Mexico. 

 
 



To grow tourism jobs in New Mexico, we need to continue to grow visitation 
and visitor spend. 
 
Our plan: 
Put simply, to continue to grow tourism in New Mexico 
we need to expand our advertising efforts and put a 
focus on products that deliver a unique and positive 
guest experience. Research shows that New Mexico 
True has not yet reached optimal frequency in any of 
our target markets. This means that every additional 
dollar we spend on New Mexico True advertising will 
result in more trips to New Mexico. 
 
 
The Tourism Department is respectfully requesting an additional $4.7M in FY17 to bolster 
our presence in existing markets, add the prioritized market of San Francisco, expand the 
cooperative marketing program, and establish recurring funding for the event sponsorship 
program.	  
 
Why San Francisco? 
The San Francisco media market (which includes San Jose, Oakland and the Silicon Valley) 
has been prioritized for a number of reasons: strong presence of “Venturesome Travelers" 
(interested in what we have to offer), number of direct flights, overall economic climate, and 
media costs. 
 
Additionally, with the “Halo Effect” of New Mexico True advertising this market could prove to 
be a smart addition in New Mexico’s pursuit of companies looking to relocate or expand. 
 

         
 


